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Persona type:  Prospective Student, Santa Monica College  

Age: 18 

Job Title: Full-time student 

 
Technical Profile:  

• Preferred operation system: iOS 
• Preferred browser:  Firefox/Chrome (1440x900 screen resolution) 
• Internet skill level: Intermediate 
• Internet use (hrs/week): Roughly 25-30 hours a week (includes 

weekends). 

Back story:  Joshua Stevens is a single, 18 year old prospective student, who is 
a high school graduate from San Jose, CA. He wants to complete all of his major prep courses for a 
computer science degree and then transfer to a four year college. 
 
Frustrations: 
Joshua considers himself a social butterfly that is technologically savvy. He wishes there was a way for him 
to discover and connect with likeminded students involved in the various clubs and organizations on campus. 
 
His ideal experience: 
Joshua would like to easily navigate and print out course prerequisites and requirements for the classes that 
he is interested in. He thinks it would be great if students could schedule appointments to meet with 
academic advisors online so he doesn’t have to wait in long lines at school. 
Persona Template 
Quote: “I’d like the new website to be easy to use with my Google glasses. LOL!” 

Favorite websites: www.apple.com and www.Cnet.com 

Social Media:  Facebook, Complex, Instagram. 

 
What does the user want/need? 
Top 3 User Goals on the site: 

• Discover campus clubs and organizations. 
• Easily find available classes by subject  
• Schedule counseling appointments online. 

 

 
What does your client want/need? 
Top 3 Business Objectives: 

• Encourage prospective student use of the 
website. 

• Cut down on wait times both on campus and 
on the phone. 

• Improve communication between the faculty 
and students. 

 

http://www.apple.com/
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Persona type:  Student, Santa Monica College  

Age: 20 

Job Title: ER Admitting Rep, Part-time, Brotman Medical Center 

 
Technical Profile:  

 Preferred operation system: Smart Phone/PC 

 Preferred browser:  Internet Explorer 

 Internet skill level: Advanced 

 Internet use (hrs/week): Roughly 20-25 hours a week (includes 
weekends). 

Back story:  Luisa Campos is single and lives with her parents and two younger siblings.  She is just entering 
her second year as a Psychology major.  Luisa plans to transfer to a 4-year university and eventually get her 
Master’s in the Mental Health field.  
 
Frustrations: 
Luisa is visually overwhelmed by SMC’s landing page.  For the site to be useful to her, she would need to 
quickly navigate to her program without having to hunt for the department. She would like more concise 
information on the home page without the visual overload.  
 
Her ideal experience: 
Luisa needs a website that is easy to navigate and that is aesthetically pleasing. She would like to know and 
trust that the information provided on the site is current in particular to her department especially for 
degree requirements. Lastly, she’d like to see updated and complete instructor information so students can 
learn more about the faculty. 
Persona Template 
Quote: “I just want to save time by not having to hunt around on the website to find what I need.” 

Favorite websites: http://www.psychologytoday.com/, http://cuteoverload.com/, 

http://psychcentral.com/. 

Social Media:  Facebook, LinkedIn, Pinterest. 

 
What does the user want/need? 
Top 3 User Goals on the site: 

 A list of materials and books needed for 
current classes. 

 Obtain specific course and program 
information. 

 Keep updated on school events and important 
dates. 

 

 
What does your client want/need? 
Top 3 Business Objectives: 

 Encourage student use of the website. 

 Improve communication between the faculty 
and students. 

 Use the updated SMC website as a means of 
student retention. 
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Persona type:  Faculty, Photography Department, Santa Monica College  
 
Age: 40 
 
Job Title: Instructor-Part-time 
 
Technical Profile:  

 Preferred operation system: Mac 

 Preferred browser:  Google Chrome 

 Internet skill level: Intermediate 

 Internet use (hrs/week): Roughly 10-15 hours a week (includes 
  weekends). 

Back story:  Jay Washington is married with two children (one teenager and 
one 9-year-old).  He is currently a part-time instructor at the Santa Monica College, in the Photography 
Department where he teaches architectural and landscape photography.  He has a B.A. from CAL Arts and an 
MFA from SCAD.  He also has a freelance photography business and is represented by a local gallery. 
 
Frustrations: 
Jay doesn’t see the SMC website as useful for him as faculty member.  Aside from his small bio and link to 
his professional website, he thinks the SMC website isn’t living up to its full communication potential to 
establish SMC as a community college of note and the Photography Department in particular. 
 
His ideal experience: 
Jay would like a more intuitive UI as a faculty user.  Lastly, he’d like to see departments have the autonomy 
to do updates on their sites such as changing the online student gallery and have a cohesive look and 
structure for the instructor information so students can learn more about the faculty. 
Persona Template 
Quote: “The improved website should be just as indispensable as a light meter and a flash.” 

Favorite websites: http://kelbyone.com, http://cobrienphoto.com, http://www.beachcamera.com. 

Social Media:  Facebook, LinkedIn, Instagram (also has own hosted site with blog). 

 
What does the user want/need? 
Top 3 User Goals on the site: 

 More intuitive UI. 

 Each faculty member had a “to do” page 
which would list among other items required 
textbooks, materials, access to email. 

 Streamline the faculty information. 
 

 
What does your client want/need? 
Top 3 Business Objectives: 

 Encourage faculty use of the website. 

 Improve communication between the 
departments and the faculty. 

 Improve communication between the faculty 
and students. 

 


